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The Committee to Enhance Denny’s (the “Committee”), together with the other Participants named herein, is filing
materials contained in this Schedule 14A with the Securities and Exchange Commission (the “SEC”) in connection with
the solicitation of proxies for the election of its slate of director nominees at the 2010 annual meeting of stockholders
(the “Annual Meeting”) of Denny’s Corporation.  The Committee has made a definitive filing with the SEC of a proxy
statement and accompanying GOLD proxy card to be used to solicit votes for the election of its slate of director
nominees at the Annual Meeting.

Item 1:  On April 14, 2010, the following article appeared in the Wall Street Journal:

Management of Denny’s Is in the Hot Seat

Critics Are Skeptical New Value Menu, Limited-Time Offers, Expansion Will Turn the Restaurant Chain Around

By PAUL ZIOBRO

Denny’s Corp. hopes a novel value menu, limited-time offers and a plan to expand at highway rest stops can help
revive the brand.

But some investors and analysts are skeptical Denny’s new sales initiatives will succeed, especially after years of
losing customers. Instead, they argue the family-dining chain’s cost structure needs to come down after selling
hundreds of company-owned stores to franchisees.

Further cutting overhead costs may be needed to tempt new investors, analysts say, especially given a run-up of more
than 70% in shares since activist investors Oak Street Capital Management LLC and Dash Acquisition LLC took a
stake in the company.

The activists have put Denny’s management in the hot seat with an attempt to install three board members to shake up
the company.

Tuesday, the activist group reiterated its objection to the company’s direction and called for replacing Denny’s Chief
Executive Nelson Marchioli and two other longtime board members. The group has been critical of Denny’s
management amid years of market-share declines, arguing that as “marketing gimmicks” like food giveaways failed to
attract consistent customers, price increases throughout the years have turned off others.

“It’s one thing to have a message of everyday affordability, but another thing to have it,” Patrick Walsh of Oak Street
Capital, said in a recent interview. “You have to make sure you’re delivering that value.”

Better sales could lead to bigger profits after Denny’s over the past several years paid down debt by more than half and
sold hundreds of mostly underperforming stores, to franchisees, resulting in better margins.

“If Denny’s can get any sales traction, there’s a lot of operating leverage you can get,” said Michael Gallo, analyst at C.L.
King & Associates.

A meaningful sales improvement at Denny’s is no guarantee, especially after years of stagnation.

“It really is a zombie brand that just sort of moves along, doesn’t grow, doesn’t go away,” said Darren Tristano, executive
vice president at Technomic Inc., a restaurant industry consultancy.
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That is why some observers, including the activist group, suggest Denny’s take a sharper knife to costs. Denny’s, a
chain with 1,500 restaurants, has sold close to 300 of its company-owned locations to franchisees in recent years,
though some say its expense line hasn’t declined as much as it could have.

Stephen Anderson, analyst at MKM Partners, notes overhead costs were 9.4% of Denny’s 2009 sales, up three
percentage points over the last three years.

Normally, as restaurants sell stores to franchisees, those costs fall.

“They haven’t rationalized their expense line for a smaller company-owned base,” said Mr. Anderson.

Mr. Marchioli declined an interview request.

But a Denny’s spokeswoman said the company has trimmed overhead at its sold stores and continues to look for more
costs to cut.

Denny’s says it is encouraged by its plans to boost sales, but, like other restaurant chains, remains cautious due to
uncertainty.

Still, there are some conditions that lend to optimism on the top line.

With a better environment for restaurants and easier year-over-year comparisons ahead, coming promotions at
Denny’s, like its new “$2, $4, $6, $8 Value Menu” with 16 products at those prices and other limited-time offers, could
fare better than they would have in prior years.

Printed in The Wall Street Journal, page B5
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